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Résumé

Name:		  Bill Walsh

Email:		  bill@wingdesign.co.uk

Phone:		  +44 (0)7733 205502

Website:		  wingdesign.co.uk

Experience:		  24 years’ experience in marketing, advertising and communications, 	

		  in the UK, Ireland and Netherlands.

		  9 years as Head of Copy at Navigator Responsive Advertising.

		  Co-founded Wing Design in 2006, offering a wide range of creative 

		  services to both clients and agencies.

Disciplines:		  Copywriting for direct mail, e-mail, press, TV, online communications, 	

		  social channels, scripting, product brochures, radio, outdoor, events.

		  Advertising concepts and strategies.

		  Branding and corporate identity.

		  Illustration and graphic design.

		  Storyboards, scripts and production for video content.

		  3D rendering.

Selected clients:		  Santander, Rémy Martin, Foster’s, Renault UK, BT, Mitsubishi Motors, 	

		  Grolsch, BMI, Dell, Campari, The Famous Grouse, Hennessy, Lidl,	

		  Bushmills Irish Whiskey, VisitScotland, Northern Ireland 		

		  Tourist Board, Intelligent Finance, Edinburgh International Festivals, 	

		  Oran Environmental Solutions, Scottish Government, AIG Direct 		

		  Insurance, Bass Ireland, Tesco Bank, Sainsbury’s Bank, AEGON UK, 	

		  HBOS, Lloyds TSB, Subway, Velux, Direct Line, De Vere Hotels, Halifax,

		  Baxter’s Soup, Syngenta, Cacao Barry, Edinburgh International Film 	

		  Festival, Empire Magazine, Dobbie’s Garden Centres, Alliance Trust, 	

		  Glasgow Commonwealth Games 2014, Highland Spring, Royal London, 	

		  SAP, ScottishPower, NHS, BBC, Bryt Energy, Golden Charter, ICS Learn, 	

		  John Muir Trust, The University of Edinburgh

Selected awards:		  John Caples Award, New York

		  Cream UK National Grand Prix

		  Scottish Advertising Awards Chairman’s Award

		  Precision Marketing Award UK

		  Money Marketing Award UK

		  Edinburgh International Film Festival Short Film Challenge Award

		  Serco AOI Prize for Illustration

Bill Walsh | July 2018



Press

Client:
Sector:
Projects:

It’s time to get your 

retirement income in top gear

UP TO 

 19%
MORE 

RETIREMENT 

INCOME

Review. Retire. Relax.

Making the most of the Great British Retirement
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Call us today to find out how much you could get.

Usciduisi blandia mconsectet alisl esequisl delent nim ad tet, susciduisci blandignis alisisit lore delenim zzriliquat il ut alit lamcon henit in ullandre consecte velis exer il etueril irit vel in utat el iure dolent incing esed er irillam, qui 

erat ipsustisl ipsum velenit lam, velenit ullaore tatet velit adio do ero commy nibh et volore feum diat, quatisi bla feuguer ostrud doloreet, volor at lorem iliqui blamconsecte consed tet luptat. Equisci tionsequam vel doloborem in ulla 

consequam velenisci tie del iureet do odio dolor sumsand ipsusci nciduis modolum sandre estie exero ex ea autat in utet adip eui tis doluptat. Vullaoreet vulla commy num quat nummy nonsed dio consed magna cor in velis num iriuscil 
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Call 0800 000 0000 today quoting XXXX 

or visit MailLife.co.uk/retirement for more info

AEGON UK
Finance
Major UK press campaigns 
for Aegon Direct, a service 
to help people nearing 
retirement age to maximise 
the value of their pensions.
Partnership activity with a 
range of major UK tabloids 
and broadsheets.
Press advertising, 
advertorial copy and 
customer case studies.

Client:
Sector:
Projects:

Tesco Bank
Finance
One of the UK’s fastest 
growing financial providers, 
and part of the Tesco 
retail group.
Wide range of press activity 
and in-store material to 
promote various financial 
products and incentives.
Also sales letters, 
online communications, 
information pieces and 
copy for online use.
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Direct mail

Client:
Sector:
Projects:

Mitsubishi Motors
Automotive
Consumer-facing and 
business-to-business 
mailers for full range of 
vehicles – consumer, fleet 
and dealership activity.

Client:
Sector:
Projects:

Campari
Drinks
Consumer data capture 
activity and price 
promotions by mail and 
email. CRM strategy 
rationales.
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Technical

Round-the-clock security, 

every day of the year.

With Dell SecureWorks on the job, the last thing 

you have to worry about is the total security of 

your network, because our highly-trained and 

accredited experts are monitoring it 24/7.

And if a real threat comes up, we have what it 

takes to react promptly and with greater resources 

than even the best in-house security teams. 

So, you can get on with the real business 

of doing business, safe in the knowledge 

that when it comes to information security 

we really do have you covered.

You can rest assured, that your information

will be protected every second of every day.

Client:
Sector:
Projects:

Scottish Widows
Finance
Scottish Widows is one of 
the UK’s largest pension 
providers.
Wide range of factsheets 
and key features documents 
for both financial advisers 
and consumers.
Internal staff 
communications.
Press activity.

Client:
Sector:
Projects:

Dell Secureworks
Digital security
Highlighting the benefits of 
using Dell Secureworks to 
protect business networks.
Business-to-business 
product factsheets and sales 
leaflets. Web content.

Bill Walsh | July 2018



TechnicalHyvido™ ToNE oF voiCE

14

Lorem ipsum dolor sit amet, conse ctetuer adipiscing elit, svel illum dolore eu feugiat nulla facilisis at 

vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis 

dolore te feugait nulla facilisi. Nam liber tempor cum soluta nobis eleifend option legentis in iis qui facit 

eorum claritatem.

Lorem ipsum dolor sit amet, consect etuer 

adipiscing elit, sed diam non ummy nibh 

euismod tincidunt ut lao reet dolore. At vero 

eos et accusam et justo duo dolores et ea 

rebum. Stet clita kasd gubergren, no sea 

takimata est lorem ipsum dolor.

MAKE THE CHANGE.

GENERAL RULES

Our headlines will focus on the key benefits of using Hyvido™ 

through a series of “What if” headlines. Each headline will reflect 

the needs and aspirations of the farmer, expressed in a tone of 

voice that is recognizable, credible and authentic.

The headlines have to stick with the growers memory. Hence, 

only three headlines (max) should be used to a target audience 

within one promotion timeframe. The selection of an appropriate 

headline depends on the primary positioning goal. For instance: 

Goal: Create belief for product performance

Selection: 3 headlines to non-user segment

1. What if it was my barley that set the standard?

2. What if i could enjoy reliable yield results year after year?

3. What if my barley could yield like my wheat?

in order to launch and position the new brand name, all body  

copy must contain the following phrase in bold at least once: 

HYVIDO™ hybrid barley seed technology

This content is for demonstration, comparison & review and may not be reproduced in any way. 

InvestIng 
In the 
future of 
mosquIto 
control

For more information email 

vector.control@syngenta.com

We believe that people around the 

world deserve to live their lives 

uninterrupted by malaria. We are 

investing in the advanced tools 

required to meet both today’s and 

tomorrow’s challenges in malaria 

mosquito control.

We have introduced Actellic® 

300CS for pyrethroid resistance 

management and longer lasting 

performance in indoor residual 

spraying.

Our advanced micro-encapsulated 

formulations — Actellic® 300CS, 

Icon® 10CS, Icon® Maxx — deliver 

longer lasting performance for cost 

effective coverage.

And in partnership with IVCC, 

we are actively developing a rich 

pipeline of insecticides for the 

future.

P R O F E SS I O N A L  

P E ST  M A N AG E M E N T

USE BIOCIDES SAFELY.ALWAYS READ THE LABEL AND PRODUCT INFORMATION BEFORE USE.   ACTELLIC® and ICON® are 

trademarks of a Syngenta Group Company.

© Syngenta Crop Protection AG, Basel, Switzerland. All rights reserved. April 2013. Tel: +41 61 323 1111  Fax: +41 61 323 5608  

Email: vector.control@syngenta.com  Web: www.syngenta.com

Advertorial final5d.indd   1

16/04/2013   16:04

Client:
Sector:
Projects:

Syngenta Hyvido®

Agriculture
Hyvido® is a hybrid crop 
produced by Syngenta 
that can help farmers to 
significantly increase yields. 
Brand activity for events, 
promotions and literature, 
and brand guidelines.

Client:
Sector:
Projects:

Syngenta PPM
Pest management
Extensive global project 
to create a set of brand 
guidelines for Syngenta 
Professional Pest 
Management. Literature, 
event collateral, webware, 
sales literature.
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Technical

Client:
Sector:
Projects:

BT Northern Ireland
Telecoms
Advertising and direct 
mail for BT telecoms and 
broadband services.

Client:
Sector:
Projects:

Cacao Barry
Fine chocolate
Brand work for one of the 
world’s leading chocolate 
manufacturers, based in 
Paris. Brand guidelines, 
product literature, online 
material.

CABAB_creative bridge_130613     13 June 2013 3:20 PM      CABAB_1.4      

2013© ALL INTELLECTUAL PROPERTY RESERVED. Pending payment of full contract price. See terms and conditions

This content is for demonstration, comparison & review and may not be reproduced in any way

(TOUT OU RIEN)
nothingALL OR

PERFECTION is hard to achieve, we know that. 

So all of our senses have been fine tuned to work 

towards consistently creating the best quality and 

most diverse offer for the chocolate industry. 

Constantly refining our application knowledge, 

judgement and editing expertise, we are dedicated 

to defining chocolate premiumness. Nothing but 

the best will do, for you, from ourselves and our 

business, and for the future of the craft.

All or nothing – it’s an attitude, not a mood.

WE ARE
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PERFECTION is hard to achieve, we know that. 

So all of our senses have been fine tuned to work 

towards consistently creating the best quality and 

most diverse offer for the chocolate industry. 

Constantly refining our application knowledge, 

judgement and editing expertise, we are dedicated 

to defining chocolate premiumness. Nothing but 

the best will do, for you, from ourselves and our 

business, and for the future of the craft.

All or nothing – it’s an attitude, not a mood.

WE ARE
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Sales brochures

Client:

Sector:

Projects:

Oran Environmental 
Solutions
Recycling and waste 
management
Large-scale commercial 
recycling and waste 
management activities 
throughout the UK.
Range of technical 
factsheets and sales 
brochures for commercial 
and trade use.

Client:
Sector:
Projects:

Velux
Manufacturing
UK-wide campaigns for roof 
window manufacturer.
Concept and copywriting for 
Velux Installer Partnership, 
including consumer-facing 
material and technical info 
for trade.
Online and offline material.
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Press releases

Client:

Sector:
Projects:

Northern Ireland 
Tourist Board
Government
Scripting of speeches for 
Government Ministers.
Scripting and storyboarding 
for case study video content.
Various press releases and 
web copy to highlight PR 
activity and events.
Business-to-business copy 
specifically aimed at tourist 
industry professionals.

Client:

Sector:
Projects:

Scottish Development 
International
Government
Scottish Development 
International is a 
government body that 
works to promote industry 
investment in Scotland.
Web copy news updates and 
press releases for events.
Direct mail, press and 
exhibition material for 
international showcases.
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Social media

Client:
Sector:
Projects:

Glasgow 2014
Government
Facebook and Twitter 
activity to promote the 
Commonwealth Games in 
Glasgow 2014.

Client:
Sector:
Projects:

The Ginger Grouse
Drinks
Facebook and Twitter 
activity to promote the 
Ginger Grouse – a premix 
of ginger ale and Scotch 
whisky.
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Online

Client:	 Shakespeare’s
URL:	 www.shakespeares.co.uk
Project:	 Rebranding and relaunch
	 of company website.
	 Concept creation, copy 	
	 and illustrations.

Client:	 Grolsch
URL:	 www.grolsch.co.uk
Project:	 Content for ‘Green Light 	
	 District’ promotional activity

Client:	 Nambarrie Tea
URL:	 www.nambarrie.co.uk
Project:	 Copywriting for relaunch 	
	 of website.

Client:	 Alliance Trust
URL:	 www.alliancetrustsavings.co.uk
Project:	 Copywriting, concepts, 		
	 email content and 
	 illustrations.

Client:	 Brightsource
URL:	 www.brightsource.co.uk
Project:	 Relaunch of website. 
	 Concepts, copywriting		
	 and illustrations.

Client:	 VisitScotland
URL:	 www.visitscotland.co.uk
Project:	 Copywriting for 			 
	 ‘Surprise Yourself’ 			 
	 campaign.
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